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When | say wines of New (or O/d)
World wines, what are the first words
or expressions that come
spontaneously to your mind?

Face-to-face

To facilitate communication, these diverse styles were sorted into
been playing a prominent role in drinkers’ representation, but does this apply to younger generations living in an increasingly homogenised world?
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The presence of vine across diverse landscapes and peoples led to the production of different wine styles with a variety of sensory characteristics.
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to reconnect with young wine consumers.
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Results show the existence of a gradient from the New to Old World wines
indicating different levels of association that vary from one country to another.

* All countries: numerous references to geographical origin corresponding to the segmentation, with a

¢ This study highlighted a transmission of wine culture from older generations to young drinkers

¢ Specificities observed per country point to some key aspects on which the wine industry can capitalise
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Main evoked themes:

O Geographical origin
© Tradition / Modernity

O Diversity / Globalization

@ Judgements
(O Making process

O Wine styles
@ History
© Sensory

properties

~



https://www.researchgate.net/publication/384065280

	Diapositive 1 The hidden sides of sourness perception:  is acid just a basic taste? 

